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Q.1(a)  What is rural marketing? Discusses its importance. 
         xzkeh.k foi.ku D;k gS\ blds egRo ij ppkZ djsaA 

   (b)  Discuss scope of rural marketing. 
               xzkeh.k foi.ku dh xqtkbZ'k dks foLr`r djsaA 

    (c)  How socio-cultural environment affect rural market? 
           dSls lkekftd lkaLd`frd okrkoj.k xzkeh.k cktkj dks izHkkfor djrh gS\   

Q.2(a)  Explain the role of economic environment in rural marketing. 
         xzkeh.k cktkj esa vkfFkZd okrkoj.k dh D;k Hkwfedk gS\ 

   (b)  Distinguish between rural consumers and urban consumers. 
               xzkeh.k xzkgd vkSj 'kgjh xzkgd esa foHksn djsaA 

       (c)   Explain the behavior of the rural consumers. 
               xzkeh.k xzkgd ds O;ogkj dh O;k[;k djsaA 

Q.3(a)  Explain the term channel of distribution. How would it affect the rural 
market? 
        forj.k ek/;e dh O;k[;k djsaA dSls ;s xzkeh.k cktkj dks izHkkfor djsxk\ 

   (b)  Explain the importance of personal selling in Rural markets in India? 
                O;fDrxr fcdzh ds egRo dks xzkeh.k cktkj] Hkkjr esa foLr`r gSaA 

   (c)  How would you plan the personal of non-durable products in Rural 
market? 
               xzkeh.k cktkj esa xSj fVdkÅ mRiknksa dks c<+kok nsus esa D;k&D;k ;kstuk cuk,sasxs\          

Q.4(a) Explain the role of seeds and tractors in agriculture business. 
              d`f’k O;olk; esa cht vkSj VªsDVj dh Hkwfedk dh O;k[;k djsaA 

       (b)  How would you classify the Agriculture products? 
       [ksrh&ckM+h mRikn dks vki dSls oxhZdr̀ djsaxs\  

       (c)  Explain product development & Adoption process. 
      mRikn fodkl viukus dh izfdz;k dh O;k[;k djsaA 

Q.5(a) Critically examine agriculture price. 
              [ksrh&ckM+h dher dh xaHkhj tkWp djsaA 

       (b) Explain the determination of agriculture price. 
      [ksrh&ckM+h dher dh vo/kkj.k dh O;k[;k djsaA 

       (c) Briefly explain the Rural media & current opportunities.  
      xzkeh.k media vkSj current opportunities O;k[;k djsaA 

Q.6(a) What are the role of agriculture price commission? 
              [ksrh esa dher vk;ksx dh D;k Hkwfedk gksrh gS\ 



       (b) Briefly explain role of warehousing in rural market? 
             xzkeh.k cktkj esa Hk.Mkj.k dh Hkwfedk dh O;k[;k djsaA 

       (c)  What are the functions of state Governments in agriculture market? 
              d`f’k cktkj esa jkT; ljdkj dh D;k Hkwfedk gksrh gS\ O;k[;k djsaA 

Q.7(a) Explain in detail the concept of cooperatives marketing in India. 
             Hkkjrh; lgdkjh lehfr;kWa foi.ku dh vo/kkj.k dks foLrkj ls fy[ksaA 

       (b) Write notes on Rural Promotion effort. 
      forj.k izfdz;k ij uksV fyf[k,A 

       (c) Explain the participants in the rural distribution process behavioral 
dimension. 
       
 


