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Q.1(a) What is rural marketing? Discusses its importance.
JTOT faUoE a7 8° $9d Hed UR Tl D |

(b) Discuss scope of rural marketing.
TOT fIUor @) oS BT faRgd X |
(c) How socio-cultural environment affect rural market?
&Y AMISTh ARG I AR YT GOk BT g9Tfad el 87
Q.2(a) Explain the role of economic environment in rural marketing.
TV IR H 71 ardTavor &l g e g2
(b) Distinguish between rural consumers and urban consumers.

UTHIT UTEd IR e Ued H a0 o |

(c) Explain the behavior of the rural consumers.
TTHI YTEH & AGER DI ARAT PN |

Q.3(a) Explain the term channel of distribution. How would it affect the rural
market?

fadRoT ATeH P IRAT B | DY A TTHIT FIOTR BT Y9Tad HRAqm?

(b) Explain the importance of personal selling in Rural markets in India?
FfFTd 9% & 7@ &1 A0 IR, 9RA H fawga 21

(c) How would you plan the personal of non-durable products in Rural
market?

ITHIT IR H IR fChre; SRl &I 9e1dT <1 § FIT—a1 Aol §9a?
Q.4(a) Explain the role of seeds and tractors in agriculture business.
Sy sgaarg # 57 iR Taex B YfAdT o AR I |
(b) How would you classify the Agriculture products?
T—qTEl TG DI 3T DY G Tapd B ?
(c) Explain product development & Adoption process.
IS fABTT YA DI UfBAT BT aRAT BN |
Q.5(a) Critically examine agriculture price.
WA—aTSl HAd BT THR S B |
(b) Explain the determination of agriculture price.
WA—dTS] BT Bl TR Bl ARAT PN |
(c) Briefly explain the Rural media & current opportunities.
ITHIOT media 3R current opportunities & & |
Q.6(a) What are the role of agriculture price commission?

T § DA AN BT T AT gl 87?




(b) Briefly explain role of warehousing in rural market?
TTHIVT IR H WOSRUT B HHBT DI TR N |

(c) What are the functions of state Governments in agriculture market?
FY IOIR H 5T ARBHR BT AT BT Bl 57 ARAT DN |

Q.7(a) Explain in detail the concept of cooperatives marketing in India.

TRAT AEHRI THIAT fIUo &) STauReT &l favdR 3 ford |

(b) Write notes on Rural Promotion effort.

faaRor ufdar R A fafay |
(c) Explain the participants in the rural distribution process behavioral
dimension.




